


2nd Cruise ship port in 

peninsula & 6th in the Mediterranean 

Sea.
• 288 Cruise Port with 477,001 passengers in 2019

• 41 Cruise Port with 40,172 passengers in 2020

• 144 Cruise Port with 145,859 passengers in 2021

• 267 Cruise Port with 342,045 passengers in 2022

• 300 Cruise Port with 503,898 passengers en 2023

• 278 Cruise Port with 469,949 passengers en 2024

• Seatrade Med in 2024

• Restaurants / entertainment promenade connecting 
port to city. Málaga Cruise Shops

1st Airport in Andalusia 

& 4th in the Iberian 

peninsula.

• 19,858,656 passengers in 2019
• 5,161,636 passengers in 2020
• 8,874,765 passengers in 2021
• 18,457,194 passengers in 2022
• 22,344,373 passengers in 2023
• 24,923,774 passengers in 2024
• 159 direct destinations in 38 countries

High-speed trains, commuter      

railway and metro system. 

• Madrid in 2 hour and 20 minutes

• Barcelona in 4 hours and 40 minutes

• 2 metro lines

MALAGA

AREA: 395 SQUARE KILOMETRES
POPULATION: 592.346 INHABITANTS 
CLIMATE: MORE THAN 300 DAYS OF SUNSHINE A YEAR

In the south of Spain, bathed by the Mediterranean
Sea, Málaga is the second most populous city in
Andalusia and the sixth most populous in Spain.

Our more tan 3.000 years of history have left us
an incomparable legacy. Its monuments, museums,
festivals and gastronomy make Málaga a city that
cannot be forgotten.





STAKEHOLDER INVOLVEMENT. 
STO MÁLAGA

Watch video STO MÁLAGA:  https://www.youtube.com/watch?v=KFKGZaCtBto&t=1s

https://www.youtube.com/watch?v=KFKGZaCtBto&t=1s


STAKEHOLDER INVOLVEMENT. 
STO MÁLAGA. 



Specific website 
with Tourism 

Data

Indicators by
Thematic Areas

Workshops with
stakeholders

Communication 
Plan

WHY DO WE NEED DATA?
PROJECTS OF THE AREA OF TOURISM 

AND PROMOTION OF THE CITY

PLAN OF 
ACTION

Data

PSTD

PiD

D3Hub •Data Driven 
Destination

MÁLAGA DTI

STRATEGIC 
PLAN

STO MÁLAGA



POSITIONING:

- Tourism Management based on DATA

COMPONENTS:

- Open Innovation Platform

- Data Space and Promotion of disruptive 
innovation in the Tourism sector

STRATEGIES

- Creation of Common Digital Services

- Accelerate the Digitalization of the Sector

- Facilitate interaction between destinations, 
companies, tourists and residents



WORKSHOP: “PRESENT AND FUTURE OF 
SUSTAINABLE TOURISM DESTINATIONS”



WORKSHOP ´WATER MANAGEMENT´



WORKSHOP 
´DATA MANAGEMENT 

IN THE TOURISM SECTOR´



REGENERATIVE 
TOURISM

- Ecological Restoration

- Support to the local
economy

- Social and cultural
commitment

- Clean transport

- Carbon footprint offset

- Responsible businesses,
accommodations
selection and promotion



https://youtu.be/MF2mqjznStk


https://sto.malaga.eu/


www.visita.malaga.eu

JEKATERINA GOLUBA
SENIOR TOURISM TECHNICIAN

JGOLUBA@MALAGA.EU

MÁLAGA CITY COUNCIL

http://www.visita.malaga.eu/
mailto:JGOLUBA@MALAGA.EU

